


Disclaimer

This presentation has been prepared by SILICON2(the “Company”) for informational purposes in its presentation to prospective institutional investors for the Company’s IPO.
The information contained in this presentation should be considered in the context of the circumstances prevailing at the time and have not been independently verified.
This presentation contains certain statements that constitute forward-looking statements and describe business prospects and financial performance assessed by the Company.

These statements may include words such as “expects”, “anticipates”, “plans”, “foresees”, “(E)”and other words or phrases of similar import.

Such forward-looking statements are subject to changes and uncertainties in business environment that could cause actual results and performance to differ materially from those described or
implied by the relevant forward-looking statements.

Information and opinions in this document are given at the date of the presentation and take into account the current market conditions and the Company’s business directions.

They are subject to change according to prevailing market conditions and modifications in business strategies.

None of the Company and its employees shall have any liability whatsoever for any loss arising from any use of this presentation or its contents.
This presentation does not constitute or form part of an offer, invitation or recommendation to purchase or subscribe for any securities, and no part of it shall form the basis of or

be relied upon in connection with any contract, commitment or investment decision in relation to any securities.

This presentation may be used for non-profit purposes without changing its contents(the source must be indicated).

Unauthorized distribution and copy of this presentation that had a change in the content without the Company’s prior consent may be subject to legal restrictions.
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Design, Distribute and Promote K-Beauty by

—> SILICON2 is a global E-=Commerce platform for K-Beauty



SILICON2 is expanding overseas with a constant and diverse stream of emerging K-Beauty brands and products

Netherlands .
UK Poland Y;“m
‘“.
France e . S i USA
-
' Growing Popularity of Brand Value Creation . .
PAE Vietnam . g Popularity Global Customer Satisfaction
¥ K-Beauty Powered by Cultural Content
Malaysia
4 y OIS Numerous Brands and Product Sourcing Storytelling Media Marketing Consumer Accessibility and Convenience

Indonesia

PUBLISHER LOCALIZATION INCUBATION

Supply of K-Beauty products Provide expertise and experience in marketing and licensing Mutual growth with emerging brands
(+500 brands) specialized for each region (Brand Investment)
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0" No.1 K-Beauty E-Commerce Platform Company Silicon2

SILICON2, the largest K-Beauty E-commerce platform business in Korea

Company Overview Senior Management
Company Name SILICON2 CO, LTD. Klm’ Su ng Woon Chairman & Founder
* 2002~ present
. SILICON2 CO., LTD. Chairman & Founder
CEO Kim, Sung Woon . 2018
- Recognized by Minister of Trade, Industry and Energy
at E-commerce Export Market on Trade Day
X - Recognized by Minister of Employment and Labour
Establishment Jan 19, 2002 - Won 2018 Future Creation Management Award of Korea
» 2019
- Won 2018 Korea Superb Brand Awards
Capital Stock KRW 30.5billion (Approx. $22M USD)
Name Title Role Career and Work Experiences
No. of Employees 250 (excluding overseas personnel in USA, Indonesia and others)
* 2016 ~ Present : SILICON2 CO., LTD.
* 2009 ~ 2014 : Stonebridge Capital Inc.(CFO)
. . Son, Vice * 2007 ~ 2009 : Goldman Sachs Asset Management
Business Area K-Beauty Wholesale, Retail, V-Commerce InHo  President CFO Korea (CMO)

¢ 2000 ~ 2007 : Macquarie IMM Asset Management(CFO)
e 1998 ~ 2000 : IMM Investment (Co-founder)

S-907, H-SQUARE 231, Pangyoyeok St , Bundang-Gu,

Headquarters Seongnam-City, Gyeonggi-Do, Republic of Korea

* 2012 ~ Present : SILICON2 CO., LTD.
(e(e]6} * 1998 ~ 2011 : Dong-woon International Inc.
* 1996 ~ 1998 : YOUNG POONG Precision Inc.

Choi. Vice
Website www.siliconii.com JinHo  President




02 Successful Growth Driven by Change and Innovation Silicon2

Leading the E-commerce onshore market for K-Brands with expertise in global logistics
$507.20

Beginninginfluencer marketing. )
Establishmentofits ownsocial mediachannel

Establishment of Stylekorean.com, C Creating social media marketing )

Korea’s No.1 onshore K-Beauty
E-commerce mall

Change of business C
semiconductor distributor
- K-Beauty

Launching STYLEKOREAN.COM )

Starting full-scale overseas expansion

( Start of K-Beauty business )

Expansion of product
category

Start of K-POP Business

C Establishment of logistics base ) $47.60

§37.01
$30.91 $3274 $33.05 3 25].78

28.73
Establishment 3 $26.95

( Innovation in logistics )

Introducing the first AGV-equipped
| distribution center in
the K-Beauty industry

.‘F'(“‘ ( Establishment of overseas subsidiaries )
evenue

Laying foundation for overseas expansion

pl 2015 2016

2011 2012 2013 2017 2018 2019 2020 2021 2022 2023 2024

—( Initial Period >—< Growth Period >—< Expansion Period )%
Established SILICON2 CO., LTD. Equipped with expertise in logistics & Established onshore K-Beauty Innovation in logistics Established STYLEKOREAN UK LTD.
2002 2012 2015 2020 2024
- Ran semiconductor - inventory management - E-commerce platform - Introduced AGV system - Established STYLEKOREAN SG PTE. LTD.
distribution -> Start of K-Beauty business Launched STYLEKROEAN Global homepage Established STYLEKOREAN FR SAS.
- Accumulated expertise Launched STYLEKOREAN JP homepage Expanded K-catego
in logistics & inventory Established a subsidiary in USA 2022 P eory

Established STYLEKOREAN MY SDN. BHD

Established logistics base Created social media marketing
Ul AU 2levker | Established SKO Sp.zo.0.

Built New Jersey Warehouse Launched K-BEAUTY STUDIO

Built Eastern USA Office Launched YouTube Channel Established STYLEKOREAN EU B.V
“Beauty Cookie” Established MOIDA Limited Liability
Diversified overseas markets Company

Established STYLEKOREAN INDONESIA

d * Received * Won Future * Recognized by * Won Korea Hit * Received $100M

Awards o X -

—_— Presidential Creation Minister of Brand of the Year Export Tower
Industry Award in Management Employmentand Awardin 2018

. X Awardin 2023
2018 Award of Korea in Labourin 2018

2018




03 Business Model Differentiation Silicon2

Creating Value through the E-commerce platform that best fulfils customer needs

. . )
Business Area Custormer SILICON2'S Business Structure
(Revenue Ratio)
Overseas individual shoppers * Operation of retail platforms
Sales to global individual customers = Global / Japan / Russia and other regions K-Beauty
e Operation of K-Beauty marketing campaign through ’ brand

V-commerce

(100% direct purchase)
- Utilizing social media channels

* Operation of wholesale platforms

Overseas K-Bea uty - Run real-time orders and multi-item small inventory system ‘\/
entrepreneurs « Digitalized order processing system ‘
Businesses selling - * Promotion of K-Beauty marketing affiliated with g
IFK(;:itzanusty products in different global buyers ‘

-> Utilizing global networks(CA customers)

Scalability
K-Beauty brand Ooerat
perating agency .
ds lacking know-hows i Consgnment Logistics agency Drop shipping
F If‘" t Brands lac INg KNOW-NOWS In
ufiiimen marketing and exportin —> Operating official stores of ) ) -
(8%) arketing and exporting partnered brands and managing Offering 3PLservices Offerlngd|§tr|but|on
customized marketing campaigns solutions
on online marketplaces




[]4 Achieving a Solid and Sustainable Business Performance (1) Silicon2

Achieving robust performance driven by synergy between business units

Revenue Trends by Business Unit Transportation Cost Trends

@ Operating profits Others Fulfillment I PA I CA Unit: Million USD @ Transport Cost as a percentageof sales [l Transport Cost Unit : Thousand USD

19.8%
5.8%

2.7%
2.2% D o18%  1ey 22 2%

2,751

8%

4%

263

15%

84
4%
19%

76% 86%

2020 2021 2022 2023 2024 2022 2Q 2022 3Q 2022 4Q 2023 1Q 2023 2Q 2023 3Q 2023 4Q 2024 1Q 2024 2Q 2024 3Q 2024 4Q

Source: K-IFRS
*The currency conversion from Korean Won (KRW) to U.S. Dollar (USD) was applied in the English version of this report, using the average annual exchange rate.
This adjustment may result in minor discrepancies in the revenue growth rate compared to the Korean version of the IR book.




[]4 Achieving a Solid and Sustainable Business Performance (2)

Minimizing risks by diversifying brands—> Achieve robust business performance

Revenue Share by Top 10 Brands

Others

0,
35.8% 24.7%

S

Revenue share by
Brandsin 2023
COSRX
13.7%
SKIN1004 ‘l
H

2.5%
ROUND LAB
2.5% T0c0oBO Pyunkang Yul
2.6% Rom&nd by eimish 4.6%
2.9% ANUASOMEDYMI 4o,

31% 36%

Source : Cumulative Annual Sales of Our Entire Business Based on Fulfilled Orders from Our Internal ERP System

Beauty of Joseon

Others

34.4% Beauty of Joseon

24%

O

Revenue share by
Brandsin 2024
ANUA
11.2%
Numbuzin

2'3%14eimish
2.6%
Pyunkang Yul COSRX
2.7% SKIN1004 Roundlab 7%
3.5% TIRTIR TOCOBO 5o
3.6%  4.2%

Silicon2




[]4 Achieving a Solid and Sustainable Business Performance (2) Silicon2

Minimizing risks by diversifying export markets (0% export to China) = Achieve robust business performance

Revenue Share by Country

Others USA
29% 31.6%
Poland Revenue by Country
19% In2023
UK
2.1%
Canada

2.8%
Cambodia

4.1% Korea

. i (Shipments to Overseas)
5 (]
Malaysia
4.8% Indonesia Netherlands
5.2% (Including EU sales)
7.7%

Source : Cumulative Annual Sales of Our Entire Business Based on Fulfilled Orders from Our Internal ERP System

USA
Others .
31% ’
Revenue by Country
In2024
Cambodia Poland
2.5% (Including EU sales)
Canada 13.1%
2.9%
Australia
34% . Korea
Malaysia (shipments to Overseas)
3.6%

Netherlands ) UAE 6.8%
(Including EU sales) Indonesia 5.7%
P a9%




Investor Relations 2025

Achieving a Solid and Sustainable Business Performance (3)

04

Silicon2

Solid sales growth by country and brand
Sales Growth by Major Country Sales Growth by Major Brand Sales Growth by Types of Cosmetics
Unit: 1 Mil. USD Unit: 1 Mil. USD Unit : 1 Mil. USD
USA Beauty of Joseon Skincare
78.84 99.97 108.44 226.16
S8 2680% 61.65 7am—¥ 121.92 8506 5
] ] ] L i
2023 2024 2023 2024 2023 2024
Netherlands Dr. Althea Suncare 79.49
77.01 :
Poland 53.37
23.90 222.19% . sty d22 sk .
| 0.03 -
2023 2024 2023 2024 2023 2024
UAE TIRTIR 16.25 Cleansing / Mask 89,48
25.83 :
s 27 m 105361296y . 258 g,
— 0.02 -
2023 2024 2023 2024 2023 2024
Malaysia
Y Anua Makeup
50.46 3650
1291 o y 22.19 ssoapY 17.22
: L0 111.98%
O
— ] m .
2023 2024 2023 2024 2023 2024
Source : Cumulative Annual Sales of Our Entire Business Based on Fulfilled Orders from Our Internal ERP System
*The currency conversion from Korean Won (KRW) to U.S. Dollar (USD) was applied in the English version of this report, using the average annual exchange rate of 2023 and 2024.
This adjustment may result in minor discrepancies in the revenue growth rate compared to the Korean version of the IR book.
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Investor Relations 2025

Global Marketing, Branding through Social Media Silicon2

Raising brand awareness and boosting growth for small and medium-sized brands through
content creation optimized for global marketing

SILICON2’s Self-Owned Media 6M+ followers through diverse social media channels Promotional Box Marketing

Effective marketing with various channels, ‘One source multi-use’

* Securing diverse channels such as
YouTube, Instagram, Facebook, Tiktok, Twitter and others
* Producing and distributing contents through two owned studios

Instagram Youtube Tiktok
stylekorean_arabia MOIDA stylekorean_official

Influencer Pool 30,000+ influencers in 68 countries

Leading trends of K-culture, K-pop culture & K-Beauty

* Planning and producing K-Beauty & entertainment contents with famous beauty
influencers in every country
* Organizing localinfluencer fan meetings

* Effective exposure through partnership with leading influencers
Collaboration with Influencers

V-C Running live-commerce and home shopping shows through
SRR partnership with influencers

Brand exposure through diverse promotions
Running brand /product seeding marketing

- Attracting customers through free product promotions around
the world such as Try Me Review Me or Giveaways.
-> Organizingviral marketing with video contestsjoined by foreign influencers (GURUS)

Influencer promotion Influencer Live Stream
(LUCKY BOX)




02 Global Fulfillment & Cross-Border Logistics Silicon2

Laying the foundation for LaaS business(Logistics-as-a Service) by strengthening end-to-end service capacity

What is Fulfillment?

A comprehensive process that handles services ranging from
warehousing to inventory management, sorting, delivery as well as
follow-up services

Established +6 global networks in Korea

Equipped with unmanned automatic robot system (AGV)*

*AGV : Automated Guided Vehicle

SILICON2'’S Automatic Logistics System

Self-developed optimized solution—> Establishment of automatic logistics system
- Enables expansion of Fulfillment

\
| Warehousing —— Order Integra?ed Logistics
\ / Packaging
\ /
N Vg
~ R -
Optimal for small volume
e e multiple items
s - ~ N P - ~ N
! \ // ' &
Complete " I | Local Delivery mer  —)
\ delivery \ delivery Packaging
\ , N , management
N 7 N Vs
~ ” ~ ”

Expected Benefits

01_ Systematic inventory management and fast delivery
02_ Digitalized platform for order, payment and delivery

03_ Labor cost reduction and improved efficiency by AGV




03 3 Keys of Success for K-Beauty Silicon2

Product Power, Marketing and Distribution Leading to the Success of K-Beauty

Product Marketing Distribution
Strong Up-Stream Ecosystem of the Cosmetics Industry Leading Global Beauty Trends through Marketing Creating a Connection with Global Consumers
N S e Utilizing Social Media and Establishing Local Distribution
Influencers Network
R&D of Various Different Raw ) . .
e ke s Viral Marketing, Creating Fads Several Channels
Over 20,000 Cosmetics Brands Brand Storytelling R e

Accumulated Experience

Manufacturing Infrastructure >

e e Facilitating Local Integration of K-Beauty Increasing Global Exposure

O

Three Key Factors for K-Beauty’s Success —
Leading the Way in Distribution

Source : Ministry of Food and Drug Safety
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“ Expanding Localization through Accelerating Global Bases Silicon2

Sharing an End-to-End Service Worldwide = Boosting Growth through Localization

Acceleration of

SILICON2'S global UK oo
presence
I I Netherland Russia
France
““u..‘.‘.‘:: """"""" USA
Localization Expansion e
Vietnam
.
Malaysia  Singapore
* Share platform Indonesia

* Share local news
* Share networks

Domestic No.1 Competence, Expanding services Building optimal
Global Expansion in new regions and between countries logistics system & localization
To-Be
—( 2015 )—( 2017 )—( 2018 )—( 2019 )—( 2021 )—( 2022 — 20232024 O >
KOREA Expandingglobal
USA (CA) USA (NJ) Indonesia (Gwangius) USA (Santa-Fe) Malaysia Europe logistics network

Strategic partnership &
accumulated know-hows

Providing a global open
Strengthening global networks of logistics infrastructure fulfilment platform




[]2 Expansion of Category to K-POP, K-Food, and K-Style Silicon2

Utilizing the Success of K-Beauty to Diversify Product Line Ups Through Supplying Various K-Brands

Expansion of K-Brand Line Ups Various K-Brand Line-ups Launching in 2024
* Accumulating data on sales and global/local customers highly interested in
K-Brands

* Utilizing SILICON2’s experience in global marketing and exports

° Developing Competitive domestic small and medium-sized brands
K-POP

High Scalability empowered by platform
Style Korean.com

e Diversification of product line ups o—

Source: Company internal data




[]3 Mutual Growth through Equity Investment in K-Brands Silicon2

Seeking to grow together with Major K-Brands by Equity Investment and Partnership

Synergy Effects from Partnership with K-Beauty Brands Revenue Trends of Equity Investment Brands
K-Beauty R m Il ONEAND M Pyunkang Yul [ Benton [l Hello Skin  Picton Aid Korea Company Uit : Thousand USD
* Product Planning Capability * Marketing Capability 90,587
* Product Manufacturing Capability * Logistics Infrastructure
* Global Networks
16,009
Steady growth of revenue in

. . . . equity investment brands
Nurturing K-Brands with high potential for (Increase in value of SILICON2'S share)

success in global expansion 63,561

21,481

11,888
Unit: Thousand USD

H 6,108
ONEAND Benton Pyunkang Hello Skin Picton L) 8982 .
" SR 40,856 '
Category ’ 9,510
Jumiso 8,542
9,680
29,878 st
Initial 1563 1583
Investment | 2016.03 2016.11 2017.12 2018.02 2021.05 2021.10 6,699
Date 21,510 o219 108
1 1 t 1,195 17,560
"XE?OT:: 293 220 220 366 220 953 14222 6,530 e
(Share ratio) (23.4%) (25%) (10%) (25%) (30%) (31.25%) G 75 2,385
R CAGR 8,369257 4995 7,720
evenue
(20923 20.23% 11.9% 12.79% 35.06% 454.18% 14.17% 3,578 3,677 0300 0,893 063
1,728 s 766 7,711
2,806 4875 ’
Investment of Additional Brands 2018 2019 2020 2021 2022 2023 2024

(JCN Company, BE THE SKIN, The Plant Base, Hyaah)

*The currency conversion from Korean Won (KRW) to U.S. Dollar (USD) was applied in the English version of this report, using
the average annual exchange rate. This adjustment may result in minor discrepancies in the revenue growth rate compared to
the Korean version of the IR book.
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D “ Growth Factor of K-Beauty Silicon2

Fulfillment of various trends and global demand through online channel expansion and overwhelming K-

Beauty infrastructure

Optimized Production Infrastructure for the
growth of the Beauty industry Growth of K-Brands Growth of E-=Commerce Market

Global Retail E-=Commerce Market Size

Strong Up-Stream Ecosystem of the Cosmetics Industry Cultural Powerhouse

BTS, BLACKPINK Unit: Trillion USD
) ) SuperM, Stray Kids
Increase in exports to China
Technological Powerhouse
Samsung Electronics,
Increase of Cosmetics:OEM-ODM firms Hyundai Motor ot 2021~2026(€) CAGR
’ 9.4%
Increase in suppliers - accessory firms
Over 20k Cosmetics brands
Expansion of production infrastructure = Streamlining Increase of K-Brand’s tech and cultural Qrowth i Onlme. Channels
oI @reerien 6f ehe-rerssn BrEndks . —> Easier access to online channels for
P competitiveness brands with limited capital

O

‘Made in Korea’ equipped with K-content and technological expertise—>
Co-growth of K-Beauty, K-Pop, K-Food, K-Fashion

Z: eMarketer, ] Z 9| QFEOHH &




D 2 Sustainability of K-Beauty (1) Silicon2

Growing number of beauty companies shaping consumer decisions in the K-Beauty industry through
their diverse product offerings

Increasing Trend of Manufacturers Uniit : # of Companies Increasing Trend of Responsible Sellers Unit : # of Sellers

2022 2022

2020

2018

2016 /

y
" '/

—
1,750 2,033 2,328 4,071 4,548 4,853 8,175 12,673 | 19,769 @ 28,015

O

Delivering a wide range of products through production infrastructure—>
drives consumer decisions

2014

Source : CosinKorea




[] 2 Sustainability of K-Beauty (2) Silicon2

Expanding the consumer base through unique products from various brands,
early adopters and influencers

Donkey Milk 40 shades Ginseng, Snail Mucin Cica Reedle Spider Extract

Skymilk Lotion TIRTIR / Cushion Foundation Beauty of Joseon / Revive Serum VT / Reedle Shot Elizavecca / Hell-Pore Mask

- OJONCRO),
w ORIOXO)
OJOXORO)

= OJOXO

TIAT 2797 47070 A0




D 2 Sustainability of K-Beauty (3)

Silicon2

Second Renaissance, Change for a Sustainable Future

Global Market Sales Trend (Excluding China)

Unit : 100 Mil USD

2015

2013
9 17

2017

2020

2023

30

37

58

Market Driven by Supply
Increase of
Production Infrastructure Brand image-focused
- Product Innovation consistent marketing

Source : Korea Cosmetic Industry Institute

Demand stimulated by the emergence of various products
and compelling brand stories




VISION

i

! Sharing Platform O
Customer

Needs

v
. StyleKorean.com ;

Systematic global distribution system * Swift logistics value chain

» Customized overseas customer connection Q. tttreeeeeseestt” * Easy access to K-Brand with diverse networks

* Local office networks * Advanced and convenient system for

Best global marketing strategy order/payment/delivery/logistics

* Keeping up-to-date with the latest K-trends

Sharing Platform to Best Meet the Needs
of Suppliers and Customers

l

Business Scale-up with Localization in Countries/Regions




Statement of Comprehensive Income [Abstract]

Unit: MilUSD
2024 2023 2022
2024.1.1.~ 2023.1.1.~ 2022.1.1.~
2024.12.31. 2023.12.31. 2022.12.31.
Revenue 507.21 263 1.28
Gross profit 170.77 88.15 0.41
% Margin 33.67% 33.60% 31.90%
Operating income 100.91 36.61 0.11
% Margin 19.89% 13.90% 8.60%
Profit before tax 109.07 36.84 0.1
% Margin 21.50% 14.00% 8.60%
Profit 88.56 29.10 0.09
% Margin 17.46% 11.10% 6.80%

Source : Silicon2 Financial Statements (Comprehensive)

*The currency conversion from Korean Won (KRW) to U.S. Dollar (USD) was applied in the English version of this report, using

the average annual exchange rate of 2022, 2023 and 2024.

This adjustment may result in minor discrepancies in the revenue growth rate compared to the Korean version of the IR book.

Statement of Financial Position [Abstract]

Unit : Mil USD
2024 2023 2022
2024.12. 31. 2023. 12. 31. 2022. 12. 31.

[Current assets] 217.91 104.46 56.704
* Quick assets 110.88 4431 34.558
* Current inventories 107.04 60.15 22.146
[Non-current assets] 117.84 60.41 43.354
* Investment assets 29.08 12.43 8.014
caioper: plant and 84.73 4535 34.155
* Intangible assets 1.21 0.51 0.070
- Sther non-current 2.82 2.13 1107
Total assets 335.75 164.87 100.058
[Current liabilities) 138.88 56.81 22.153
[Non-current liabilities] 5.01 470 3.268
Total liabilities 143.89 61.52 25.421
[Issued capital] 22.40 23.21 23.377
[Capital surplus] 22.59 23.11 22.943
[Other Comprehensive

income/loss accumulated 6.15 2.18 2.098
amount]

[ ni e 7 0.23 0.64 0.829
stockholder's equity]

[Retained earnings] 140.49 54.23 25.390
Total equity 191.87 103.36 74.637

28



